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Lesson 5 “Vegetable Factories: A New Approach to Agriculture”
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Let’s make a report of your group training in the school excursion.
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O Let’s write your report on your
fieldwork in Tokyo.
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Hiroshima Prefecture.

things are not famous.

A\

promoted. Mr. Harada guided us.

Ilearned three things.

Second, Saijo’s sake is not famous.

I wvisited Hiroshima Prefecture Tokyo Office in Toranomon. For one thing, I wanted to know

how Hiroshima and Tokyo connect. For another, I wanted to see how Higashi-hiroshima’s sake is

promoting companies advance to Hiroshima Prefecture and broaden tourist information about

First, Hiroshima is famous for Miyajima and A-bomb Dome, but other

Finally, Hiroshima Prefecture is a suitable place for market survey because there are big cities,

rural areas, mountains and sea.

He is working at Industry and Commerce Section and he is

So we need to promote it more.

J/

6 IRy
O X7 CIERLEAHL, BT -
LEa2—%179,

- [EFHRATHE R

EIZHONT,
BERZXBILT
FLFEVDOHDHX
BEAEELZLENT
SN
UMEREFBIODRES)
(EfEVES)




